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0. Prelude - Personal Branding
1. Discover your brand
2. Create your brand
3. Create your tools
4. Create your content
5. Listen, talk & share
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If you don't
show up on google
you don’t exist.




What?

Yet each and every one of us is a brand.
Personal branding, by definition, is the
process by which we market ourselves to
others.

As a brand, we can leverage the same
strategies that make these celebrities or
corporate brands appeal to others. We can
build brand equity just like them.

Personal Branding
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Many people think that personal branding is
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Britney Spears.
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what you want to do
for the rest of your
life...

1. Discover your brand



1) setting goals,
2) writing down a mission,
3) vision and

1. Discover your brand
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Social media tools have leveled the playing
ground and have enabled us to reach
incredible heights, at the cost of our time.

1. Discover your brand



We can also have just as much presence as
most startups and mid-size companies and
products.

1. Discover your brand
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The sum of all the marketing material you
should develop for your brand is called a
Personal Branding Toolkit.

This kit consists of the following elements

that you can use to highlight your brand and
allow people to easily view what you're about:

2. Create your brand



Now that you know what you want to do and
have claimed a niche, at least in your mind,
it's time to get it on paper and online.

This kit consists of the following elements
that you can use to highlight your brand and
allow people to easily view what you're about:
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Now that you know what you want to do and
have claimed a niche, at least in your mind,
it's time to get it on paper and online.

The sum of all the marketing material you

should develop for your brand is called a
Personal Branding Toolkit.
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2. Create your brand



3. Create
your tool
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It doesn't matter if you're a
college student, CEO, or a consultant,
everyone should have their own business
card. The card should contain your picture,

,as well as
your *preferred* contact information and
corporate logo if necessary.

3. Create your tools



These are typical documents that you need for
applying for jobs and when you go on
interviews.

Be sure to prioritize each document with
information custom to

Take your resume online and add social
features to it to make the Resume of a
Superman, to
the world and making it shareable.

3. Create your tools


http://www.slideshare.net/sjoman/superman-viral-resume
http://www.slideshare.net/sjoman/superman-viral-resume
http://www.slideshare.net/sjoman/superman-viral-resume
http://www.slideshare.net/sjoman/superman-viral-resume

Whether you use a CD, web or
print portfolio, it's a great way to showcase
the in the past, which can
convince someone of your ability to
accomplish the

3. Create your tools



re
W=
L

how to put this
1 of a big deal.”

- Ron Burgundy (Anchorman)
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You need to own
yourname.com or a website that aligns with
your name in some fashion. Depending on
who you are, how much time you have on your

hands and if you can accept criticism, you
should

Those who blog will have a stronger asset
than those who don’t because

and lend more to
your expertise and interest areas over time.

3. Create your tools



A LinkedIn profile is a
combination of a resume, cover letter,
references document and a moving and living
database of your network.

, to search for jobs or

meet new people.

3. Create your tools


http://linkedin.com/
http://linkedin.com/

Over 1 billion people have
profiles,

. Be sure to include a Facebook
picture of just you, without any obscene
gestures or unnecessary vodka bottles.

Also, input your work experience and fill out
your profile, while turning on the privacy
options that

in pictures and videos (allowing
people to see the ones tagged of you).

3. Create your tools


http://facebook.com/sjoman
http://facebook.com/sjoman

Your Twitter profile should
have an avatar that is carved out of your
Facebook picture and used in your LinkedIn
profile. )
fill out your profile and include a link to either
your blog or LinkedIn profile.

3. Create your tools


http://twitter.com/j_sjoman
http://twitter.com/j_sjoman

A video resume is a short
video of you talking about why you are the
best for a specific job opportunity.

You get about a minute or so
and are able to send the link, once
you upload it to YouTube, to hiring managers.

3. Create your tools



Your personal style is tangible
and is extremely important for standing out
from the crowd.

because it will be viewable
through your pictures/avatars online, as well
as when you meet people in reality.

3. Create your tools



Most people use email over all social
networks and when you connect with
someone on a social network, you are notified
via email, so get used to it.

Your email address

I recommend using gmail
because of the acceptance of Google and since
GTalk allows you to form tighter relationships
with others. For your address, use
“firstname.lastname@gmail.com.”

3. Create your tools


mailto:firstname.lastname@gmail.com
mailto:firstname.lastname@gmail.com
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3. Create your tools



4. Create
your content




What's next?

After you spend the time on these parts of
your personal branding toolkit, it’s time to
showcase it

Don’t be fooled by the myth that if you build
it, they will come.

4. Create your content



4. Create your content






Doing so will create audience confusion about
who you are and what you do.

5. Listen, Talk & Share



"Whenever someone calls me ugly, I get super sad and
hug them because I know life is really, really tough for
the visually impaired.”
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5. Listen, Talk & Share






"You gotta win to get love.

| mean, that's just life.”
- Rick Bobb Talladega N: hts
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THIS WAS FUN

slideshare.net/sjoman
facebook.com/sjoman
jarkko.sjoman@vakio.com
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