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Questions at #SEMrushlive

DANTEL HOGHULT

SENIOR CONTENT STRATEGIST § EDITOR

HI, My NAME IS DANIEL. I AM A SENIOR
CONTENT STRATEGIST AT KING CONTENT. WE

SHANGHAI. MY DAY-TO-DAY ROLE IS TO
HELP BRANDS USE CONTENT TO BUILD
AN AUDIENCE SO THEY CAN MAKE
BETTER BUSINESS DECISIONS.
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SCENARIO:
YOU ARE CREATING
QUALITY CONTENT
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“Search v Social”
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IT'S INFORMATIVE
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ASPIRATIONAL
GOALS...

THIS CONTENT - IT
IS GOING TO RANK ON
GOOGLE, GO YIRAL ON
FACEBOOK AND GET A
TONNE OF LEADS!

.
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BUT REALITY...
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#SEMrushlive
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IT's NOT YOUR | .
CONTENT, ITS YOUR _ q .h...
CONTENT MARKETING L/ |
STRATEGY..
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CONTENT STRATEGY

SEARCH SOCIAL
CONTENT CONTENT



WHAT ARE THE
DIFFERENCES?
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WHAT PAGES GOOGLE ¥'s

EVERGREEN | 7
BLOG POSTS .

CHow Tos LONG
" FORM CGNTENT)
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YOUR AUDIENCE INTENDS TO
FIND THIS CONTENT

How to repair my utility belt?
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THE THREE WaYSs PEOPLE
SEARCH ON GOOGLE

L

NAVYIGATIONAL INFORMATIONAL TRANSACTIONAL
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SEARCH CONTENT TARGETS
AUDIENCES IN THE DISCOVERY
AND TRANSACTIONAL PHASE.
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(TRENDING Tor1cs,

. News, TopP TeN
LISTS, EMOTIONAL

CONTENT)
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THE HALF-LIFE ON TWITTER
VARIES IN DIFFERENT
INDUSTRIES B8UT ON AVERAGE
TWEETS HALF-LIFE KICK THE
BUCKET IN 15 TO 20 MINUTES,
WITH THE HIGHEST FREQUENCY
AT 16 MINUTES.
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FACEBOOK'S MODEL IS
EVEN WORSE. IT IS

Par-10-PLay,

MEANING THAT WITHOUT
AN AMPLIFCIATION
BUDGET, YOUR ORGANIC
REACH GOES NOWHERE.

WISEMETRICS RECENT
STUDY FOUND THAT 75% OF
FACEBOOK IMPESSIONS WERE
ACHEVIED IN THE FIRST

2.5 HOURS.
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YOUR AUDIENCE IS NOT SEEKING
YOUR CONTENT ON SOCIAL MEDIA,

BUT IF THEY FIND IT

INTERESTING AND COMPELLING,
THEY WILL ENGAGE.
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THIS CONTENT IS 8Y REFERRAL
PRESENTED TO THEM CA FRIEND LIKES OR
IN THEIR TIMELINE SHARES A POST)

#SEMrushlive “Search v Social”
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THROUGH YOUR
TARGETED MARKETING

@logocracycopy



‘%EARCH CONTENT . ‘g
TS FOR WHEN AN OCIAL CONTENT

AUDIENCE WANTS IS FOR WHEN YOU WANT
TO FIND YOU TO FIND AN AUDIENCE ¢
99
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BUYER FUNNEL

AW ARENESS

New audience

DISCOVERY

Have problem, need solution

CONYERSION

Know your brand
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CONTENT
IN PRACTICE
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12 Reasons Why Sam, The Cat With
Eyebrows, Should Be Your New
Favorite Cat

And, yes, they're real.

\ Dave Stopera
BuzzFeed Staff

1. Sam has a “surprised face” that can give any Oscar-
nominated actor a run for his money:

“GRUMPY CAT JUST DOESN'T CUT

IT FOR ME ANYMORE. I NEED A NEW
FAVOURITE CAT AND I NEED TO BE
CONVINCED TO LIKE THIS CAT IN
NO MORE THAN 12 REASONS.”



"

If you haven't taken a selfie with a
quokka, you haven't lived

1 9 ) 1 k
SHARES

Ads by Google
Compare Health Funds - Find Private Health Funds Quick & Easy in One Place!

www iselect com au/C ompare
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FACEBOOK LINKEDIN TWITTER PINTEREST GOOGLE+ TOTAL SHARES
SHARES SHARES SHARES SHARES SHARES v

191k - [ ]

25 Selfies That Prove Quokkas Are
% View Backlinks

The Happiest Creatures On Earth
buzzfeed.com - More from this domain 4 View Sharers 15.4k
By Buzzfeed Staff - Mar 3, 2015 & e

FACEBOOK LINKEDIN PINTEREST GOOGLE+ TOTAL SHARES
SHARES SHARES SHARES SHARES w

Quokkas Are The Selfie Masters We All Want A Picture With

distractify.com - More from this domain 138.8k
By Pinar - Mar 6, 2015

Article
Quokka Selfie Is Cutest Trend In Australia Right Now
boredpanda.com - More from this domain
By Dovas - Mar 2, 2015

Article
Quokka Selfies: What's the Deal With That Cute Australian Critter?
nationalgeographic.com - More from this domain
By Jennifer S. - Mar 7, 2015

Article

Quokka Selfie Is Cutest Trend In Australia Right Now!

9gag.com - More from this domain
Mar 6, 2015
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BUTOOO
WHAT HAPPENS WHEN
WE SEARCH “QUOKKA” ON GOOGLE?

#SEMrushlive “Search v Social” @logocracycopy



Web Images Videos Shopping News More « Search tools

About 518,000 results (0.27 seconds)

Welcome to Quokka | Quokka

quokka.com.au/ -

quokka.com.au. 93,233 members « 8385 . 2015 Quokka Online. Use of this website
constitutes acceptance of the Quokka User Agreement and Privacy Policy

Pets & Livestock - Cars - Home & Outdoors - Categories

Newspaper | Quokka

www.quokka.com.au/newspaper/ -

That's why Quokka has been the trusted name for Buying and Selling in WA for over 17
years, and with over 15,000 ads in each edition of the paper, thousands ...

Categories | Pets & Livestock | Quokka

www_quokka.com au/browse/pets-livestock/ ~

Quokka . Puppies, Kittens, Parrots/Birds Please read our help page wamings on scam
adverts. ... READ MORE. 22/08/2015. BANDOG X MASTIFF PUPPIES ...

Quokka - Wikipedia, the free encyclopedia
hitps://en.wikipedia.org/wiki'Quokka ~

The quokka (/ kwoka/, Setonix brachyurus), the only member of the genus Setonix, is a
small macropod about the size of a domestic cat. Like other marsupials ...

Discovery by Europeans - Traits - Ecology - Population

French tourists who torched Rottnest Island quokka fined ...
www.watoday.com.au/.. /french-tourists-who-torched-rottnest-island-quokk. .
Apr 18, 2015 - The two French backpackers who torched a quokka on Rottnest Island
have been fined $4000 each.

Quokka cruelty: French tourists fined after pleading guilty to ...
www.abc_net.au/news/2015-04-17/french_.for...quokka.. /6402032 ~
Apr 17. 2015 - Two French tounsts are fined $4000 each after pleading quilty to animal

“NO QUOKKA SELFIE'S?”




“GREAT SOCIAL CONTENT

RARELY TRANSLATES TO

GREAT SEARCH CONTENT: “ONE-S1IZ2E-FITS-
AND YICE VYERSA” ALL” IS NOT A

GREAT STRATEGY
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SEARCH SOCIAL

CONTENT CONTENT

e WRITE CONTENT TO INFORM e WRITE CONTENT TO ENTERTAIN
AND CONVYINCE AND TRIGGER EMOTION

o ENSURE YOU TARGET KEYWORDS e DESIGN FOR MOBILE
AND SEMANTIC THEMES CONSUMPTION

e BEST PRACTICE SEO - e AS VYISUAL AS POSSIBLE
KEYwoORDps IN THE URL, THE CKEYWORDS ARE NOT
H1, THE H2, THE 80ODY IMPORTANT)

e META DESCRIPTION - o HEADLINE — TEST AND TEST
CONVYINCING COPY TO DRIVE

CLICKS e ALWAYS PAY TO PROMOTE IT

* ALTERNATE THE SNIPPET

« A PROMINENT AND A/B TESTED DEPENDING ON THE CHANNEL

CALL TO ACTION (FOR A
TRANSACTIONAL OR DISCOVYERY o TELL INFLUENCERS ABOUT IT
PHASE GOAL)

e TELL INFLUENCERS ABOUT IT

#SEMrushlive “Search v Social” @logocracycopy






BLOG POSTS

SocCczAL MEDIA POSTS

VIDEO VIEW
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SocraL Mepza

CONTENT AMPLIFICATION
WHITEPAPER

NATIVE ADVERTISING

HOMEPAGE
PRroouct PAGE
8LoG

News

ReviEws
TESTIMONIALS
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SocraL Mepza

CONTENT AMPLIFICATION

WHITEPAPER

NATIVE ADVERTISING Native

HOMEPAGE

Proouct PAGE £ eV SEminar
BLoG

News
RevIEWS
TESTIMONIALS

Testimonial ﬁ

Free Demo
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SocraL Mepza

CONTENT AMPLIFICATION
WHITEPAPER

NATIVE ADVERTISING

1=

Product
Purchase

HOMEPAGE
Prooucr PaGe
8LoG

NEws

Reviews
TESTIMONIALS

Testimonial m

Free Demo
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SocrAL MEpzAa
CONTENT AMPLIFICATION
WHITEPAPER

NATIVE ADVERTISING Native PEOGICIQUECt

=

Product
Purchase

HOMEPAGE :ﬁx
Proouct PAGE feviets SEminar
BLoG
News

Reviews ‘

TESTIMONIALS
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| Direct x 13 > | Paid Search > 1 Organic Search x 3 ’ Direct x 9 S, f)rgamr Search x 4 Direct x 15 Sot:lal Network ‘ Organic Search
| Direct x 3 ) m (‘)rgqmc Search | Direct x 3 ) I(')rgamc Search ) | Referral ) [ Organic Search )

| Direct x 11 > Organic Search x 2 ) I Paid Search ) ’ Organic Search [Dlrecl = 3 | Social Network ‘ Organic Search ) { Direct x 2 >
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TR A F F I C +» ENGAGEMENT
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GOOGLE INFLUENCERS
RANKINGS NATIVE ADVERTISING
TRAFFIC

VISIBILITY COMMUNITY BLOG COMMENTS
* Brand awareness * Building loyalty BACKLINK
« Reach « Returning visitors ACQUISITION TO

CONTENT
IMPRESSIONS * New visitors * Returning customers
SHARES

NEwW FOLLOWERS

ACTION " NEw SUBSCRIBERS

« Hard business goals SOCIAL MEDIA
» Soft business goals COMMENTS

CONVERSION RATE CONVERSION RATE FROM

FROM SOCIAL ORGANIC SEARCH AND
MEDIA CHANNELS DIRECT TRAFFIC




SoczAL CONTENT
e CONTENT ABOUT INTERESTS, NOT
PRODUCT

* APPEALING TO BOTH CUSTOMERS
AND NON-CUSTOMERS

e CONSISTENT, RELIABLE, FRESH

e EMOTIONAL, HUMOROUS,
INSPIRING

* AUDIENCE FIRST
e LITTLE TO NO CALL TO ACTION

e SHORT AND VISUAL

| #sEMrushIive “Search v Social” @logocracycopy
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TEST
5  TESTING HEADLINES

o TEST THE CHANNELS -
’

A
« TEST THE MESSAGING v

-
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Tl Rl il SEARCH CONTENT
dlatforms globally.
wom—— * A VALUABLE ANSWER TO A
PROBLEM

N HART

——T e APPEALS TO POTENTIAL
CUSTOMERS AND RETURNING
A —— CUSTOMERS

.

o CONSISTENT, RELTIABLE, FRESH

Career Advice
"rom the job search to promo

e EDUCATIONAL, INFORMATIVE,

o IN-DEPTH AND LONG FORM

A CLEAR FOCUS ON KEYWORDS

#SEMrushlive “Search v Social” @logocracycopy



TEST

o TESTING THE WAY THE CONTENT
IS PRESENTED

e TEST THE KEYWORDS

e TEST THE MARK-UP

e TEST THE CTA

#SEMrushlive “Search v Social” @logocracycopy



Focus ON CREATING
FEWER, HIGH-IMPACT
EXPERIENCES THAT
CUSTOMERS WANT
TO SHARE.

UNDERSTAND THAT YOUR
AUDIENCE ON SEARCH AND
SOCIAL DIFFER

#SEMrushlive “Search v Social” @logocracycopy



QUESTIONS?

DANIEL HOCHULZI

SENIOR CONTENT STRATEGIST
AND EDITOR, KING CONTENT

L] DANTIEL.HOCHULI@KINGCONTENT.COM.AU
YW @LOGOCRACYCOPY
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